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Alumni Administration 


“A Backward Look” (reunions). Sewall, 
Richard B., June 1976, p. 4 
“Alumni Dues and Don’ts” (annual giving, 
dues). Harper, Nancy, November 1976, 
p. 14 
“Alumni Visiting Committees: A Step Be- 
yond Tradition” (independent schools, 
publications). Eccles, Helen M., July 
1976, p. 16 
‘Calling Adventurous Alumni to White 
Water, Black Sea” (alumni colleges, 
travel). Harper, Nancy, June 1976, p. 10 
“Charge It!” (alumni dues, credit cards). 
Kinney, Jack, January 1976, p. 12 
“Continuing Education for Alumni.” Bar- 
rett, Stephen L., April 1976, p. 18 
“A Dozen for Alumni” (young alumni, job 
counseling, continuing education). Cum- 
mings, Jack B., January 1976, p. 11 
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Records: Clemson Learns About Its 
Alumni.” Moore, George M., October 
1976, p. 18 
“Help from the Pros” (alumni-student 
career counseling). November 1975, p. 20 
“Here Are 300,000 Reasons for a Flexible 
Data System” (computers, alumni rec- 
ords). Dewey, Mary E., October 1976, p. 


“How To Plan an Alumni Week” (alumni 
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“How To Stay in Business: An Alumni 
Association’s Fight to Survive” (dues, life 
memberships, unrelated business in- 
come). Langer, Gayle, March 1976, p. 22 
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“A Nationwide pr Staff” (alumni in pr). 
Paschal, Carolyn Smith, May 1976, p. 18 
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Alumnus —an Enduring 
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Fund Raising 


“The Birth of the Blitz” (fund raising, fac- 
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man, Richard F., November 1976, p. 12 

“Building a Bridge from College to Busi- 
ness” (fund raising, corporate relations). 
Hurley, Francis P., March 1976, p. 9 
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(student recruitment). Harris, Kay Cha- 
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“Young Alumni Are Never Too Young” 
(fund raising, media relations, student 
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$12,470,624 


was contributed to education through matching gift programs last year. 


629 


companies are listed in the October ‘76 edition of Matching Gift Details. 


... And next year, these figures will be even higher. Already, we have 
learned of six more companies with matching gift programs—take note! 
The Ellis Olsson-Chesapeake Foundation 
Esmark, Inc. Foundation 
Medtronic, Inc. (matches to elementary and secondary schools) 
Pacific Resources, Inc. (matches to secondary schools in Hawaii) 
Union Pacific Corp. 

West Point— Pepperell, Inc. 


Of course, corporate support goes beyond matching gifts, but the 
matching gift program can encourage participation of individuals in 
your fund-raising activities. Last year, 1.3 million of the CASE Double 
Your Dollar leaflets were used by colleges, universities and independent 
schools throughout the country. This year’s supply of 1.5 million leaflets 
is going fast, so plan now to use them in your spring giving programs. 
Also a must for development and alumni officers is the 1976-77 
Matching Gift Details, providing detailed information on 629 matching 
gift programs. Order your copy now. 


douh le $ 3.80/hundred 100-999 
$36.00/thousand 1,000-9,000 
your $34.00/thousand 10,000-24,999 
$33.00/thousand 25,000 or more 
col lor Matching Gift Details: $10.00 


Return with check to the CASE Publications Order Department, Suite 530, One Dupont 
Circle, Washington,DC 20036. Please send (number of copies): 
Double Your Dollar \eaflets for colleges and universities 


Double Your Dollar \eaflets for independent elementary and secondary 
schools 


Matching Gift Details 
Name Title 


Double Your Dollar leaflets: Copies 


Institution 


Address 


City, State, Zip 
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1975, p. 4 

“Putting It Together Through a Founda- 
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ni volunteers). Newman, Bruce D., No- 
vember 1976, p. 26 

“Records/Research for Major Gift Pros- 
pects.” Zemel, Rowena, November 1975, 
p. 16 

“Reunion Giving” (annual fund, independ- 
ent schools). Hess, Norman L., Novem- 
ber 1976, p. 5 

“The Self-Trusteed Trust” (deferred giving, 
revocable trusts). Sharp, Jefferson A., 
October 1975, p. 19 

“Selling the Presidents Club” (fund raising, 
gift clubs). Miller, Donald E., April 1976, 


p. 20 
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Campaign.” Carlson, John I., September 
1976, p. 22 

“Start That Habit Early: Senior Giving 
‘5x’ (annual fund, students). Segall, 
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Barton, David W. Jr., February 1976, p. 30 
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1975, p. 12 

“Volunteer Fund Raisers: Big Help for 
Small Staff.” Murphy, William J., July 
1976, p. 22 

“Where There’s a Word. . .” (case state- 
ment, long-range plan). Sweeney, John 
W., October 1975, p. 17 


Government Relations 


“After a Year of Access, Uneasiness Pre- 
vails” (student records, Buckley Amend- 
ment). Harper, Nancy, February 1976, 


p. 26 

“Are You Breaking the Law?” (regulating 
charitable solicitations, nonprofit organi- 
zations). Kirch, Pierre C., July 1976, p. 11 

“Arts: Good Business” (National Endow- 
ment for the Arts). McNamara, William 
A., November 1975, p. 34 

“Black Colleges Seek Parity in Higher Edu- 
cation” (federal relations, minorities). 
Kirch, Pierre C., January 1976, p. 30 

“Buckley Revisited” (privacy, Buckley 
Amendment). McNamara, William A., 
November 1976, p. 44 

“Budget Process Group Seeks Broad Coali- 
tion” (federal government relations, con- 
gressional reform, federal budget). Mc- 
Namara, William A., December 1975,p. 30 
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30 Years Later, an Explanation. The to rename the War Department the Depart- 
National Council of Teachers of English, ment of Defense. Meanwhile, the govern- 
established a special committee several ment, continues to be an unabashed 

years ago to combat government and com- _ proponent of circumlocution and illogic. 
mercial hocus-pocus. It continues to assail The U.S. Public Health Service, for 
practitioners of “public lying” through its | example, recently noted that “a freedom of 


speakers bureau, newsletter, and presen- information officer is one who has been 
tations of the “Orwell” awards for you- delegated authority . . . to deny access to 
know-what. What precipitated the spread § department records.” 

of euphemistic “double speak”? A NCTE 

committee.member opines that it all 

started with the government’s 1946 decision 


“Case Offers Testimony on Tax, Postal 
Reforms.” McNamara, William A., April 
1976, p. 42 

“Catalog Status Moves Toward Resolution” 
(Postal Service, second-class mailing). 
McNamara, William A., October 1975, 

p. 32 

“Catalog Still in Limbo, Postal Service Is 
Too” (Postal Service, second-class mail- 
ing). McNamara, William A., September 
1975, p. 43 

“Charities Coalition Finds New Support’’ 
(lobbying, tax exemption). McNamara, 
William A., February 1976, p. 49 

“Colleges Join Rebellion Against Federal 
Rules” (federal relations, regulations). 
McNamara, William A., December 1975, 
p. 28 

“Conable Lobbying Bill Aims To Please 
Many” (federal relations, tax reform, 
nonprofit organizations). McNamara, 
William A., September 1975, p. 43 

“Copyright Reform.” Kirch, Pierre C., 
March 1976, p. 31 

“Cost “a Privacy.” McNamara, William A., 
October 1976, p. 34 

“Daily Dribble” (privacy, Buckley Amend- 
ment). Kirch, Pleme C, May 1976, p33 After you’ve given your annual fund volunteers, 

ons). , Pierre C., June , P. 
“Doing Bate Against the Force of Dit’ some advice and pats on the back, what next? 
Council for the Advancement o 
Colleges). McNamara, William A., Jan- “ - ‘Give: them copies of the November CASE CURREN 


uary 1976, p. 33 + ages dedicated to the nual | 

lations, regulations). Enarson, Harold L., 

September 1976, p. 4 They'll learn how to: 
“Filer Report Rates Two-and-a-Half —write a successful direct. mail 

Cheers” (philanthropy, tax incentives). a 

McNamara, William A., February 1976, 

p. 48 
“For Education: A Year in the Hazy Sun” 

(federal relations, education legis- 

lation, tax/postal reform). McNamara, f 

William A., November 1976, p. 44 j -put students to wo 
“Going to Town in Florida: Nine State 

Universities Take Their Case to the Pub- ; 4 run a phonathon 

tions). Vi F. Jr., Oct 

to know to help make the campaign succe: 
“Here’s a Legislative Alert on Fund-Raising 

Disclosure” (fund raising, federal regula- 

tions, Postal Service). McNamara, Wil- : 

liam Peder eae Order extra copies of the November issue for them today. 
“Higher Education and Congress: An Ap- Make checks payable to CASE. 

praisal” (federal relations). Di Spirito, Send your order to: CASE Publications Order Department 


Don, September 1975, p. 19 Suite 530, One Dupont Circle 
“Hill Currents Hold Loch Ness Monster” Washington, DC 20036 


(tax reform). McNamara, William A., 
May 1976, p. 32 Please send me ____copies of the November CASE CURRENTS, at $2.50 each. 

“Humanities at Sea” (National Endow- 
ment for Humanities, courses by news- 
paper). McNamara, William A., Novem- 
ber 1976, p. 44 

“In Search of a National Policy” (federal 
relations). Finn, Chester E. Jr., September 
1976, p. 16 

“Lobbying Restraints” (nonprofit organi- 
zations). Kirch, Pierre C., May 1976, p. 33 

“A Look at the 94th” (federal rélations, 
Congress). Schimmel, Allan, October 
1975, p.7 
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David Weiss/TIU 


Rx for Report. Thomas Jefferson University 


has come up with an annual report that is 
just what the doctor ordered. It’s long on 
first-rate candid photographs and short on 
copy. Picture captions tell the story of stu- 


dents studying medicine, nursing, and other 


health professions at TyU. A summary of 


the year’s highlights opens the report, and a 


full financial statement wraps it up. For 
one of 75 copies, write Stanley K. Graham, 
v? for Development, Philadelphia, 

PA 19107. 


“Mailers Find Ally in Judge Sirica” (Postal 
Service, second-class mailing, college 
catalogs). McNamara, William A., Febru- 
ary 1976, p. 49 

“Members “Testify on Tax Reform.” Mc- 
Namarze, William A., June 1976, p. 25 

Budget Process” ( ssional re- 
form, federal budget, federal relations). 
McNamara, William A., February 1976, 


p. 50 

“New Budget System Floats on Capitol 
Hill” (federal relations, congressional 
reform, federal budget). McNamara, Wil- 
liam A., March 1976, p. 30 

“New Joint Ventures in Federal, State Af- 
fairs” |tax reform, state relations, CASE 


Committee on Governmental Relations). 
McNamara, William A., September 1975, 


p. 42 
“On Understanding Superboards” (state 
relations, state coordinating boards, pub- 


lic relations). Rabin, Kenneth H., January 


1976, p. 22 

“One Dupont Circle’s New Tune” (federal 
relations, higher education associations, 
lobbying). McNamara, William A., Jan- 
uary 1976, p. 7 

“Philanthropy and Tax Reform.” Fink, 
Norman S., April 1976, p. 34 

“Plea for Consensus Voiced at case Con- 
ference” (Annual Assembly, federal rela- 
tions). McNamara, William A., July 
1976, p. 42 


SAVE TIME 
SCREENING RESUMES 


HERS: 


If you’re tired 
of reading resumes 
of unqualified candidates, try 
HEARS. 
This confidential, non-profit 
referral service 
is Co-sponsored by 
CASE 
and 15 other associations. 
Candidates available for 
all post-entry-level positions. 
Call Chuck Cochran 
(202) 296-2344 


Higher Education 
Administration Referral Service 
Suite £10, One Dupont Circle 
Washington, D.C. 20036 


“Policy-Making Needs More Give and 
Take” (federal regulations). McNamara, 
William A., May 1976, p. 33 

“Postal Saga Picks Up Steam” (Postal Serv- 
ice, second-class mail, college catalogs). 


McNamara, William A., September 1976, 


p. 48 
“Puzzlements of Buckley Keep Many 

Guessing” (privacy, Amend- 
ment). McNamara, William A., Septem- 
ber 1975, p. 42 

“Quality of Service Eludes Postal Service” 
(college catalogs). McNamara, William 
A., May 1976, p. 32 

“Regulation Reform.” McNamara, Wil- 
liam A., September 1976, p. 50 

“Relations with the Governor’s Office Dur- 
ing Transition” (state relations). Johnson, 
Marvin D., November 1975, p. 27 

“Report Clarifies Refund Dispute” (tuition, 
federal relations, :rs). McNamara, Wil- 
liam A., December 1976, p. 26 

“Seeking Federal Funds” (federal relations, 
fund raising). Freeman, Frances, Decem- 
ber 1976, p. 16 

“Small Programs Can Survive and Thrive” 
(government relations, grants). Kolson, 
Jane, June 1976, p. 13 

“Special Interests and Taxes” (tax reform). 

McNamara, William A., September 
1976, p. 48 

“Starting a Government Relations Pro- 
gram.” Claire, William F., December 
1975, p. 10 

“State Legislative Relations Need a Per- 
sonal Touch.” Roberts, Donald J., May 


“Tangled Web of Sex/Race Rules” (dis- 
crimination, federal regulations}. Mc- 
Namara, William A., June 1976, p. 24 

“Tax Credits: How Do We Stand?” (tax re- 
form, tuition). McNamara, William A., 
January 1976, p. 33 

“Tax Forecast: Cloudy” (tax reform). Mc- 
Namara, William A., July 1976, p. 43 

“Tax Reform Measures Look Good So 
Far.” McNamara, William A., November 
1975, p. 34 

“Tax Reform Outlook.” McNamara, Wil- 
liam A., October 1975, p. 36 

“Tax Studies Bear Watching” (tax reform). 
McNamara, William A., December 1976, 
p. 26 

“The Thick Plottens in Postal Service 
Saga” (college catalogs, second-class 
mailing). McNamara, William A., De- 
cember 1975, p. 29 

“The Veto Override” (federal relations, full 
funding, lobbying). McNamara, William 
A., October 1975, p. 34 

“The Wallflower Dances: Education Lobby- 
ing Steps Out” (higher education asso- 
ciations, federal relations|. McNamara, 
William A., January 1976, p. 4 

“Watch Buckley Work” (privacy, Buckley 
Amendment). McNamara, William A., 
October 1976, p. 34 

“Whither Education Policy as November 
Draws Nigh?” |federal/state relations). 
McNamara, William A., October 1976, 
p. 32 


Institutional Relations 

“Advertise” (student recruitment). Carter, 
Virginia L., February 1976, p. 13 

“Alderson-Broaddus Comes to Town” 
(church relations, corporate relations, 
student recruitment). Vest, Dennis F., 
November 1975, p. 11 

“Answer Questions” (student recruitment, 
tabloids). Kirch, Pierre C., February 
1976, p. 12 

“Are You Communicating? Without Re- 
search, You'll Never Know” (marketing, 
survey research). Lindenmann, Walter K., 
February 1976, p. 37 

“Behind the Scenes of pr for a Premiere”’ 
(media relations). Byrd, Martha, Septem- 
ber 1976, p. 35 

“Bond Campaigns ” (media relations, com 
munity ally Newbury, Don, 
i976, p. 15 

Ground in the National News” 

> relations}. Carter, Virginia L., 
July 1976, p. 34 


November 1975, p. 13 
“Campus on the Mall’ \special events, 
pov relations). Clark, John M., 
September 1975, p. 35 
“Candor and Communication Mark Presi- 
dential Search” (internal communication, 
media relations). Moore, John W., Octo- 
ber 1976, p. 10 
“College pr and the Media” (media rela- 
tions). Posner, Mary, May 1976, p. 10 
“College Pr Takes Notes from Marketing” 
(promotion, communications, media rela- 
tions). Sheffield, Wes, and Boracci, An- 
drew S., April 1976, p. 29 
“& Community College Goes to the Com- 
munity (special events, media relations, 
community relations). Carlson, H. 
Stephen, December 1975, p. 16 
“Comes with Crisis” {media relations, in- 
ternal communications). Moore, Paula, 
December 1975, p. 15 
“David vs. Goliath, Armed with a Phone” 
(media relations). Nichols, Alan B., July 
1976, p. 31 
“Dial 3000: Instant Info” (internal rela- 
tions, students}. Beal, Sylvia, April 1976, 
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“Dispel Myths” (alumni magazines, stu- 
dent recruitment). Kirch, Pierre C., Feb- 
ruary 1976, p. 15 

“Elderhostel: A Time for Beginnings” (con- 
tinuing education). Kloosterman, Gayle, 
March 1976, p. 18 

“A Feature Service for Dailies: How One 
Canadian University Does It.” Taylor, 
Richard K., March 1976, p. 20 

“Finding a Filmmaker Who Knows Your 


Needs.” Finegan, W. Robert, July 1976, p. 
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“Focus at Purdue” (special events, external 
relations, legislative relations). Rydar, 
Kathleen, October 1975, p. 22 

“Get Together” (community relations, in- 
ternal relations). Shoemaker, Donna, 
May 1976, p. 6 

“Getting Along with Neighbors” |com- 
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“Is Medicine for Me?” That’s one of many 
questions asked by high school students 
about college. The helpful three-page piece 
produced at the University of Rochester, 
offers realistic information about admis. 
sions ratios, requirements, and the life of a 
physician. The bulletin is available from 
Dept. rp, Office of Public Relations, u of rR, 
Rochester, NY 14627. Include self- 
addressed, stamped envelope. 


munity relations, local government re- 

lations). Doty, Andy, October 1976, p. 8 

“Have a Merry psa and a Happy New 
Year!” (public service announcements, 
public relations). Hallet, Thomas A., 
December 1976, p. 20 

“Hot News Goes to Cold Type” (news re- 
leases, media technology). Weaver, 
Gerald, May 1976, p. 14 

“Inform” (student recruitment). Kirch, 
Pierre C., February 1976, p. 16 

“Keep a Log” (news releases, mailing lists). 
Carter, Virginia L., May 1976, p. 6 

“Know News” (media relations, news re- 
leases). Tinsley, Jack B., May 1976, p. 3 

“Lights! Camera! Tapes!: How To Produce 
a Slide-Sound Show.” Quigley, Kenneth 
H., February 1976, p. 39 

“Line up the Chairs, Bring on the Press 
(news conferences, media relations). 
Hughes, H. Wayne, July i976, p. 36 

“Look for the Unusual” (student recruit- 
ment, Tv advertising). Zahnd, James M., 
February 1976, p. 9 

“Meet Me in Macy’s Window” (freedom of 
information, communicating with pub- 
lics). Bennis, Warren, March 1976, p. 4 

“O Tannenbaum! (Mulched)” (community 
relations). Shoemaker, Donna, 
1975, p. 13 

“Open Up College Facilities” (community 

relations|. Fleming, Tommye, May 1976, 


p.5 
“PR Plan Boosts a Campaign” (media rela- 
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tions, publications, special events). 

Amold, Peter, September 1976, p. 25 

“Produce a Film” (student recruitment). 
Carter, Virginia L., February 1976, p. 15 

“Promote” (student recruitment, continu- 
ing education). Kirch, Pierre C., February 
1976, p. 11 

“Public Radio: Sensible Investment.” 
Ahlstrom, William, March 1976, p. 21 

“Radio-Tape Network: Fast-Growing Mar- 
ket.” Daum, William, July 1976, p. 36 

“Reaching Out on Campus” (internal rela- 
tions, institutional relations). Rabin, 
Kenneth H., May 1976, p. 8 

“Reference Folders Give Media the Facts.” 
Rowan, Judith, January 1976, p. 21 

“Sports Films Score Points.” Smith, Dean, 
June 1976, p. 16 

“Talk It Up—on the Air” (radio/tv talk 

Raymer, George E., May 1976, 


Target News” (marketing, survey research, 
media — Cox, Winston, May 
1976, p 

“10 of Advertising” (stu- 
dent recruitment, continuing education). 
Ziegler, Ed, December 1975, p. 13 

“Think News” (media relations, news re- 
leases, tip sheets). Davis, Lynn Swann, 
May 1976, p. 4 

“Tips for Touring Performers” (speci 
events, students]. Perkins, Joseph W. Jr., 
May 1976, p. 16 

“ ‘Today's Speaker Is from . . .’—Or, How 


AGNES SCOTT + ALBRIGHT + ALLEGHENY + AUGUSTANA (ILL) * AUGUSTANA (S.D.) + BATES + BAY PATH * BELOIT * 
BIRMINGHAM-SOUTHERN 


HEL BETHUNE-COOKMAN 


‘ To Put Your College Behind the Podium’ 
(speakers bureaus). Froeschle, Helmuth 
O., September 1976, p. 32 

“Try a Billboard” (student recruitment). 
Kirch, Pierre C., February 1976, p. 10 

“Tv, Letters, Stories Put suny-Buffalo on 

the Map” (media relations, national cov- 


p. 19 
“The tv News Release.” Miles, Dennis, 
October 1975, p. 23 


Pierre C., February 1976, p. 14 
“Write It Right!” (news releases). Dendy, 
Larry B., April 1976, p. 27 


Management 
“The Art of Planning: Fugitive Notes on 
Ahead” (management, market- 

ing). Enarson, Harold L., November 
1975, p. 4 

“Battle the Budget Early.” Ahlstrom, Wil- 
liarn F., July 1976, p. 28 

“Consumerism Comes to Campus” |stu- 
dent recruitment, publications). El- 
Khawas, Elaine, February 1976, p. 4 

“Cutting pr/Publications Costs.” Ciervo, 
Arthur V., September 1975, p. 30 

‘Dear Women: Be Creative, Be Confident, 
and Work Hard—Some Advice from 


March 1976, p. 11 


BLUE MOUNTAIN 


BLUFFTON * BOSTON UNIVERSITY * BRADFORD * BRIDGEWATER * BROWN * BUCKNELL * BUTLER * CEDAR CREST * | 


CENTRAL + COE + COLBY 


CONCORDIA (N.Y.) * CONVERSE » COOPER UNION * CORNELL UNIVERSITY * CORNELL (IOWA) 


* CUTTINGTON (LIBERIA) > DARTMOUTH * DAVIDSON + DAYTON * DENISON * DEPAUW * DICKINSON * DILLARD * DREXEL 


* EARLHAM * EASTERN * 
FORDHAM FRANKLIN AND MARSHALL 


ELIZABETHTOWN 


GARDNER-WEBB 


EMORY EVANSVILLE * FAIRLEIGH DICKINSON 
GETTYSBURG GOUCHER - 


FLORIDA SOUTHERN * 
HAMILTON 


FISK * 
GRINNELL 


HAMPTON INSTITUTE * HASTINGS * HEIDELBERG » HOBART AND WILLIAM SMITH * HOLLINS * HOOD * HOPE * ITHACA 


* KALAMAZOO * KENYON * LAFAYETTE * 


Annual Fund Coun 


MARTS & LUNDY, 
§21 Fifth Avenue, New York 


(212) 687-1340 


Surveys and Pre-Campaign Planning 
Long-Range Development 
Campaign Management and Counseling 
Deferred Gifts Programs 


LAKE ERIE + 


3,500 other chents served 


seling 


Writing and Design Services. 


INC. 
City 10017 


LAKE FOREST * EBANOTN VALIFY LEHIGH LUTHER * LYCOMING 


E. Lundy since 1926 


AO “A 


CHARTER MEMBER, AMERICAN ASSOCIATION 


OF FUND-RAISING COUNSEL, INC. 


erage). Service, Kenneth P., January 1976, 


“Use Phones” (student recruitment). Kirch, 


Women Vice Presidents.” Harper, Nancy, 
“Equipping Administrators To Carry Heav- 
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Credits in the Bank. High-school juniors 
ranking in the top third of their classes may 
open savings accounts at the Indiana 
University — Purdue University Fort Wayne 
campus. Their accounts will hold college 
credits, not money. Under a new aS 
those qualified attend summer school in 
Fort Wayne and bank their earned credits 
until they finish high school and are 
admitted to either university. 


Visual Arts. New 

-granting institution in a years. 
the scene. It will be the new visual arts 
center of the Metropolitan Museum of Art. 
The museum has received a gift of $20 mil- 
lion from Walter H. Annenberg to build and 
equip the center. 


ier Loads” (management development). 

Connellan, William W., September 1976, 

p. 39 
e Evaluation Dilemma: Measuring Ef- 

fectiveness in College »r.” Rowland, 

Howard Ray, January 1976, p. 18 

“Going Somewhere: Planning and Manag- 
ing.” Kerr, William Rolfe, October 1975, 
p. ll 

Guys Make Bum Bosses.’”’ McClel- 
land, David C., April 1976, p. 24 

“How To Get Promoted.” Yorks, Lyle, De- 
cember 1976, p. 22 

“Human Aspects of Management.” Kur- 
linski, Wayne, June 1976, p. 15 

“Institutional Planning: It Can Start With 
You.” Parekh, Satish B., January 1976, p. 
16 

“ ‘Know Thyself’: Program Evaluation in 
University Relations and Development.” 
Jacobson, Harvey K., November 1975, 


p.7 

“Multiply Your Efforts: Manage More by 
Doing Less.” Hess, H. Dean, November 
1975, p.9 

“Performance, Not Image: A Challenge to 
CASE Professionals” (marketing). Bon- 
ham, George, July 1976, p. 8 

“Planning —A Principal Principle.” Cope- 
land, James L., November 1975, p. 10 

“Reflections of a Recent Job-Hunter.” 
Lampton, William E., December 1975, 
p. 17 

“Small Shop Survival Manual” (time man- 
agement, media relations, publications). 


BY MAUPINTOUR 


CRUISE FJORDS of Norway plus life- 
see Sweden's Dalarna, Denmark’s 
fairytale country, and waterways of 
Finland. Sightsee the cities, too. 


MAUPINTOUR’S care and manage- 
ment assures you see everything you 
should see, comfortably. Learn the 
significance, historic, contemporary. 


10 DIFFERENT programs, different 
dimensions: 2 weeks, 3 weeks, 4 weeks, 
and a Grand 5 weeks. Also North 
Cape and Midnight Sun! All escorted. 


WHAT YOU DREAM Scandinavia is 
begins every week May to September. 
Ask for Maupintour’s new Scandinavia 
folder or mail the coupon below now. 


Maupintour, 900 Massachusetts St., 
: Lawrence, Ks. 66044. 913/843-1211. 


name 


: address 


: city 


: state/zip 


CCR-SBM 


SCANDINAVIA 


Harper, Nancy, October 1976, p. 14 

“10 Ways To Increase Your Productivity” 
(time management, employee relations, 
management). Ciervo, Arthur V., April 
1976, p. 22 


“Unsung Campus Heroes” (management, 
presidents). Bailey, Richard P., October 
1976, p. 4 


“Where To Aim Your Recruitment Efforts” 
(marketing, student recruitment). [hlan- 
feldt, William H., February 1976, p. 7 


Periodicals and Publications 


“The Art of Finding Art” (publications, 
illustrations). Herrman, Carl, April 1976, 


p. 17 

“Avoiding the Horrible Halftone” (printing, 
photographs, paper). Kay, Russel, De- 
cember 1975, p. 19 

“Control the Budget — and Keep the Client 
Happy” (total publications program). 
Godfrey, Richard T., March 1976, p. 16 

“Ending the ‘Rip-Off’ ” (marketing, recruit- 
ment publications, consumerism). Volk- 
mann, M. Fredric, February 1976, p. 20 

“Explain Yourself” (student recruitment 
literature). Harper, Nancy, February 
1976, p. 14 

“Explaining Design Costs” (printing pro- 
duction, paper, typesetting). Ernst, Sandra 
B., July 1976, p. 18 

“Graphics for Admissions: At Pratt, It’s in 
the Cards.” Miltner, Donald A., Febru- 
ary 1976, p. 18 


Maupintour 


Ask about these Maupintour escorted holidays: : 
OAfrica_O Alps O British isies Colorado : 
O Asia 0 Central America 0 Egypt 0 Europe : 
O France Greece Hawaii India Iran : 
O Italy Mexico Morocco (North Africa : 
Orient © Portugal Scandinavia Spain : 
OS. America C'S. Pacific 0 USSR/E. Europe : 


“Guiding the Media Through the Jungle of 
Academese” (scholarly conferences, news 
briefings, releases). Unrau, Edward L.,. 
December 1976, p. 19 

“How To Edit Scholarly Copy and Live To 
Tell About It” (alumni periodicals). Han- 
cock, Elise, September 1976, p. 37 

“In-House Typesetting Saves Time and 
Miles.” Vernetti, Michael R., April 1976, 
p. 18 

“Internal Communication: You Can Play a 
House Organ but They Won’t Read It.” 
Bonus, T. M., November 1975, p. 23 

“Law and the Photographer: Some Points 
Concerning Invasion of Privacy.” 
Cavallo, Robert M., January 1976, p. 14 

“Nine Alumni Editors Respond” (maga- 
zine’s role, editorial independence). April 
1976, p. 11 

“A No-Nonsense Approach to Non-Sexist 

.’ Crandall, Eleanor J., July 
1976, p. 19 

“Quality or Quantity? — Measuring Progress 
in Alumni Publishing.” Armbruster, Rob- 
ert J., April 1976, p. 15 

“Quick-Print to the Rescue” (publications, 
cost control). Shirden, Vicki Wilson, 
October 1976, p. 17 

“Reviving Class Notes To Keep Alumni 
Informed.” Hagel, Keith W., April 1976, 
p. 16 

“Seriality, Singularity, and Zone Cues in 
Publications: Or, Why the Editor and De- 
signer Won’t Kiss and Make Up” (design, 
graphics). Kulawas, Conrad, September 
1975, p. 26 

“Shoot for Good Photographs: A Shutter- 
bug-Editor Tells How.” Parent, Ronald 
R., June 1976, p. 6 

“Stretching Printing Dollars.” Mailey, 
Thomas W., January 1976, p. 15 

“To Print or To Reprint: Reforming a Cata- 
log for a Small College” (student recruit- 
ment). Bennett, Ann Granning, October 
1975, p.9 

“Why Be an Alumni Editor?” Rhodes, Rob- 
ert M., April 1976, p. 8 

“Why Chapman Opted for a Four-Color 
Viewbook” (market research, recruit- 
ment). Parker, Lucy, February 1976, p. 23 


Miscellaneous 


“Bicentennial Calendar.” September 1975, 

p. 

“Campus in Transition” (management, en- 
rollment trends, statistics, marketing). 
Educational Facilities Laboratories, Oc- 
tober 1975, p. 4 

“Fifty Ways To Celebrate the Bicentennial” 
(alumni relations, institutional relations, 
continuing education, fund raising). 
Gwaltney, Jean W., September 1975, p. 6 

“Here’s the case Staff.” April 1976, p. 4 

“Meet the 1976-77 case Board of Trustees.” 
December 1976, p. 8 

“No Future Without Risk” (future trends, 
alumni programs, tax exemption for non- 
profit organizations). Beeman, Alice L., 
December 1976, p. 4 

“Private Colleges: Reeling but Resilient.” 
Logan, John A., Jr., September 1976, p. 10 
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